
Pop-Facts: Census Demographic Quick Facts 2010 Report

Polygon 1: MERRIFIELD, 38.872938/-77.231751, aggregate

Polygon 1 %
Description

Population

3,445        2000 Census

2,234        1990 Census

 

54.21%        Growth 1990 - 2000

 

Household

1,471        2000 Census

964        1990 Census

 

52.59%        Growth 1990 - 2000

 

2000 Est. Population by Single Classification Race 3,445

1,656 48.07        White Alone

290 8.42        Black or African American Alone

11 0.32        American Indian and Alaska Native Alone

1,087 31.55        Asian Alone

2 0.06        Native Hawaiian and Other Pacific Islander Alone

233 6.76        Some Other Race Alone

166 4.82        Two or More Races

 

2000 Est. Population Hispanic or Latino 3,445

623 18.08        Hispanic or Latino

2,822 81.92        Not Hispanic or Latino

 

2000 Tenure of Occupied Housing Units 1,471

402 27.33        Owner Occupied

1,069 72.67        Renter Occupied

 

2000 Average Household Size 2.34
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Pop-Facts: Census Demographic Quick Facts 2010 Report

Polygon 1: MERRIFIELD, 38.872938/-77.231751, aggregate

Polygon 1 %
Description

2000 Est. Households by Household Income 1,471

133 9.04        Income Less than $15,000

126 8.57        Income $15,000 - $24,999

135 9.18        Income $25,000 - $34,999

206 14.00        Income $35,000 - $49,999

366 24.88        Income $50,000 - $74,999

156 10.61        Income $75,000 - $99,999

136 9.25        Income $100,000 - $149,999

99 6.73        Income $150,000 - $249,999

14 0.95        Income $250,000 - $499,999

2 0.14        Income $500,000 and over

 

2000 Est. Average Household Income $61,224

 

2000 Est. Median Household Income $55,926

 

2000 Est. Per Capita Income $26,191
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